
Keyword Research 101: How to Find the Best Keywords for
Google Ads Campaigns

Google Ads stands out as a highly effective PPC (pay-per-click) solution, with millions of
businesses leveraging its potential worldwide. This platform offers numerous advantages,
including paying only for actual results and access to a vast network of websites and apps
where your ads can appear.

Creating successful Google Ads campaigns involves several key elements, such as compelling
written copy and smart bidding strategies. However, one of the most crucial aspects is selecting
the right keywords.

Choosing the appropriate keywords significantly enhances the effectiveness of your ad
campaigns. Yet, many individuals and businesses find this task challenging. To assist, we utilize
our SEO expertise to guide you on selecting the best keywords for your Google Ads campaigns.

Keyword Research - Basic Techniques and Tools

Finding the right keywords for Google Ads can be daunting. To help you out, here are six
straightforward techniques to get started.

Brainstorm Ideas About Your Business and Offerings

Begin by analyzing your business, its products or services, and the goals of your ads. Consider
these questions: What does your business specialize in? Which industry are you part of? Do
you cater to a specific region, such as Kerala? Who are your target customers? What primary
products or services do you provide?

Answering these questions often leads to a list of potential keywords for your Google Ads.

Consider the Customer Journey and Their Needs

Next, put yourself in your customers’ shoes. Think about what they might search for and the
questions they might have. What drives their searches on Google?

Gaining this understanding of your customers' search behavior will provide valuable insights,
helping you identify effective keywords.

Consider Both Short-Term and Long-Tail Keywords

Short-Term Keywords: These are higher search volume keywords consisting of one or two
words, which are less specific.



Long-Tail Keywords: These are lower search volume keywords with three or more words,
offering more specificity.

Both types of keywords are essential in your SEO strategy. Short-term keywords, while more
challenging to rank for, can drive substantial traffic due to their higher search volume. On the
other hand, long-tail keywords, although less frequently searched, can lead to higher conversion
rates and often face less competition.

Analyze Competitor Keywords

Many businesses leverage competitor keywords to position themselves as viable alternatives to
their main rivals. This strategy can be effective but requires caution. Engaging in a bidding war
with other businesses can be counterproductive.

Competitor keywords typically include the names of rival businesses that they aim to rank for.
For instance, Mercedes might target keywords like "BMW cars" or "BMW electric cars" to
present their own vehicles as alternatives to BMW's offerings.

Don't Overlook the Importance of Negative Keywords

In addition to the keywords you want potential customers to use to find your ads, there are also
keywords you don’t want to be associated with. Enter negative keywords.

Negative keywords can be used in Google Ads to specify terms you don’t want your ads to
show up for. For instance, if you rent out luxury holiday apartments, it makes sense to exclude
terms like "affordable," "budget," and "cheap."

Think about it – people searching for budget-friendly apartments are unlikely to be interested in
luxury properties. By using negative keywords, you can filter out irrelevant traffic and achieve
better results. This also helps you manage your PPC budget more effectively.

Utilize Keyword Tools for Effective Google Ads

Finding the right keywords for your Google Ads campaigns can be challenging, but there are
powerful tools available to help you. Leveraging both your business insights and customer data
is essential, but supplementing this with specialized tools can significantly enhance your
keyword strategy.

Here are some of the top tools and platforms for keyword research:

1. Google Keyword Planner
2. Semrush Keyword Locator
3. Moz Keyword Explorer
4. Ahrefs



Google Keyword Planner: Your Starting Point

Google Keyword Planner is an excellent place to begin. Being part of the Google ecosystem, it's
free and integrates seamlessly with Google Ads and Google Analytics. This tool allows you to
identify relevant keywords and understand their search volumes and trends.

Advanced Tools for In-Depth Research

While Google Keyword Planner is a great start, paid tools like Semrush, Moz, and Ahrefs offer
extensive keyword data that can provide deeper insights. These tools can reveal keyword
opportunities that you might not discover otherwise, making them invaluable for thorough
keyword research.

The Significance of Keyword Research for Google Ads

Proper keyword research is crucial for the success of your Google Ads campaigns. Even the
best-written ads will underperform if they are not targeting the right keywords.

A specialized PPC marketing agency, like Tomatotree Digital, can assist with keyword
research by utilizing tools such as Google Keyword Planner. They also have expertise in
advanced features like negative keywords, retargeting, and competitor analysis.

https://tomatotreedigital.in/paid-media-consultancy/

